How we generated

high-quality leads

FOR LUXURY PREFABRICATED HOMES AND BUILDINGS
FOR COMPANY STELA HAUS
IN WESTERN EUROPE THROUGH AI-DRIVEN CAMPAIGNS
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Stela Haus is a company specializing in the construction of luxury
prefabricated ecological homes and buildings, with a strong focus on
sustainability, modern design, and high-quality craftsmanship. The company
operates in Germany, Austria, Luxembourg, Switzerland, Italy, Slovenia, and
Croatia.

https://www.instagram.com/stela_haus?igsh=bWh5d2V5d2Zgbmsx

https://stelahaus.com/en/

The value of these properties ranges from €200,000 to €2,000,000

and above, positioning the product firmly within the premium real estate
segment. Consequently, lead conversion also falls into the premium category,
making targeting complex and requiring a multi-phase, carefully planned
campaign approach.

Our collaboration with Stella is lasting for 3 years, giving us a deep
understanding of the premium real estate segment, its audience, and
decision-making patterns.

This continuity allowed us to move beyond execution and develop a truly
strategic, data-led approach shaped by ongoing campaign learnings.

This case study highlights one of the campaigns that had a significant impact
on sales KPIs in this segment. The campaign was designed and executed
using available Al features on Google and Meta platforms.
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Lead Generation
Campaign

Scope of Work

Key Focus

Sale of 2 Standard Building Models
During March 2026, we carried out a
one-month digital campaign with a
clearly defined goal:

Generating concrete, qualified leads
for the sale of luxury prefabricated
homes.

Channels:
Meta (Facebook & Instagram)
Google (Search, Display & YouTube)

Creation of a complete

digital strategy

Development of visual and video
content (static ads + Reels)

Precise targeting of the Western
European market

Implementation and optimization of
campaigns using Al tools

Given the product value (€200,000+),
the focus was not on volume but on:

Lead quality
High user intent
Efficient conversion

The task was not only to capture
attention but to generate real business
opportunities.

Challenge

How to reach the right buyers for a high-value product?

Attract high-quality leads

The task was clear - to design and implement a campaign that would:

@ Pos_h_Adria

Clearly communicate the product’s value and differentiation
Break through in the competitive Western European market

* With an additional focus on efficient budget management and

maximum utilization of digital channels.




Strategy -

We created a full-funnel approach covering all stages of the customer
journey, from first contact to conversion.

Approach:
A combination of performance marketing and visual
storytelling tailored to this premium segment
Focus on high-intent users through precise targeting
Continuous optimization using Al features

Channels:
Meta (Facebook & Instagram)
Google (Search, Display & YouTube)

Creative & Content Production

In the premium segment, visual communication plays a crucial role. The goal was for the user not only to see a building,
We developed a set of content that balances emotion and information: but to envision a way of life.
All visuals and messaging reflected genuine values and
Visual representations of properties and lifestyle scenes culture rather than generic promotional language. With
Static ads with a clear value proposition these assets, Al features within content tools (such as
Reels video content for greater engagement and reach Envato, Freepick and ChatGPT) were used just to
Carousel formats for a more detailed presentation of the offer enhance visibility of the formats, without losing the

genuine brand core and human voice.

Targeting

We focused on a precisely defined audience: =  Western European markets
Interests: luxury lifestyle, real estate,
sustainable construction
Lookalike audiences based on existing data
High-intent users through Google Search campaigns



Al-Driven Optimization

One of the key reasons behind the campaign’s exceptional performance was the use of the latest Al tools available on Meta and Google platforms.

Applied features

= Advantage+ Campaigns for automated optimization Performance Max Campaigns for maximum

= Advantage+ Creative for generating ad variations reach and conversions
= Dynamic Creative Optimization - Smart Bidding Strategies for different campaign types
= Al Audience Expansion (Advantage+ Audience) (Maximize Conversions / Target CPA / Target ROAS)

= Advantage + Placements (formerly automatic placements) Responsive Search Ads (automatic copy testing)

Al-Driven Audience Signals (similar to all visitors,

similar to all converters)
Dynamic Search Ads (DSA)

Automated Asset Optimization (text, visuals, video)




Al-Driven Optimization

One of the key reasons behind the campaign’s exceptional performance was the use of the latest Al tools available on Meta and Google platforms.

Applied features

Through constant A/B testing

and real-time optimization,
Al enabled:

Faster decision-making

More precise targeting and quicker identification of clients
interested in our product

Improved performance with the same budget

Compliance with

Regulatory Standards

In ensuring alignment with regulatory standards, it is important to
emphasize that the responsibility for Al compliance rests with
Meta and Google, as the features used in the campaign are
integrated within and form part of their platforms. This guarantees
that all Al-driven features applied in the campaign operate under
the compliance frameworks established and maintained by these
providers, reinforcing transparency, accountability, and trust in the
execution of digital strategies.




Overview of

Google Ads Campaign
Performance




Overview of For the one-month

. campaign period
Campaign Performance March 2026

OF LEADS

96

TOTAL COST

IMPRESSIONS €2,466
1,497,867

COST
PER LEAD

€25.69

CLICKS

29,860



Campaign

Search Austria
=

08.09.2025.

Search SLO Posh
=

21.01.2026.

Q) Search CRO campaign
03.04.2025. POSH

= Display SLO Tipske Hige
Akcija Mart 19.02.2026.

=y Display CRO Tipske Kuce
02.03.2026.

Total: Campaigns in your current view @

Budget

£15.00/day [\

€12.00/day !

Status
Paused

B4 Limited by bid strategy

Paused

B4 Limited by bid strategy

Falised

P4 Limited by bid strategy

Paused

Al ads disapproved

Eaused

All ads disapproved
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Campaign

1ype

Search

Search

Search

Display

Display

Impr. ¥ Cost CTR  Clicks
18,951 €912.88 11.27% 2,125
42144 £602.43 15.87% 6,680
40823 €54410  17.68% 8,808

1124718 | €23055  0.78% 8,749

262,231 €707 133% 3,488

1497867 €246612  1.99% 20,860

0.33%

0.75%

0.43%

0.01%

0.00%

0.32%

7.00

50.00

38.00

1.00

0.00

96.00

£0.43

~£0.10

£0.06

£0.03

£0.02

£0.08

.......

€130.41

£13.85

£14.32

£239.55

£0.00

£25.69



N

Overview of
Meta Ads Campaign
Performance




Stela Haus

Vas novi dom. Brez kompromisov. Na klju¢.
Tipska pritli¢na hisa Stela Haus — 90 m?
...See more

MASTATE O SVOM DOMU?
OVAJ VIDEO JE ZA VAS.

PREDSTAVLJAMO
> VAM MODEL
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O 95 1 comment 6 shares
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Stela Haus

Mastate o svom domu? Predstavljamo vam
model NOVA 90 m? - Stela dom po akcijskoj
...See more

PREFABRICIRANI ZIDOVI
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https://www.instagram.com/stela_haus?igsh=bWh5d2V5d2Zagbmsx
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Stela Haus

Sanjarite o domu z ve¢ prostora in zasebnosti?
Spoznajte model NOVA 120 m?
...See more
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LOGICNA IN PRAKTIENA
RAZPOREDITEV PROSTOROV
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Chat with us et offer
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Stela Haus

Energetsko ucinkovita gradnja pomeni nizje
stroske in prijetno bivanje skozi vse leto
...See more

g4 Zahtevajte tloris
in tehni¢ne specifikacije
office@stelahaus.com
& 040894894
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https://stelahaus.com/en/




NUMBER
OF LEADS

81

COST
PER LEAD

€19.46

Overview of
Campaign Performance

N

IMPRESSIONS

543,884

CLICKS

25,979

For the one-month
campaign period
March 2026

TOTAL COST

€1,576



Campaign Name Country Impressions Clicks (All) CTR(All) CPC{(... Am... Reach Conta... + Costper...

@S! | TIPSKA HISA| NOVA120 ... Slovenia 119,583 4,924 4.12% 008€ 3848 . 46,313 15 2566 €
@SI | TIPSKA HISA| NOVA90 | ... Slovenia 87,973 4 576 52% 008€ 3471.. 32,152 14 248€
5LO Tipska kuca 120m2 - 5.3. - ... Slovenia 32,552 1,121 3.44% 007€ 7B26¢€ 16,3248 9 87€
@CRO | TIPSKA HISA| NOVA9...  Croatia 22,421 2,080 9.28% 003€ ©6644¢€ 9,361 9 T38€
SLO Tipska kuca 120m2 - 5.3. Slovenia 16,051 500 3.12% 009€ 4272¢ 9,910 7 6.1€
5LO Tipska kuca 90m2 - 5.3. -p...  Slovenia 48 669 2,384 4.9% 003€ 79.01€ 25,332 7 1M1.29€
@AT | TIPSKA HISA | NOVA120...  Austria 8,755 574 6.56% 016€ 9369¢€ 3,576 6 1561 €
CRO Tipska kuca 120m2 - 5.3. Croatia 21,802 1,008 4.62% 004€ 3095€ 16,524 3 1332 €
CRO Tipska kuca 90m2 - 5.3. - __. Croatia 58,472 3,064 524% 003€ 7954¢ 36,449 3 2651€
CRO Tipska kuca 120m2 - 5.3.-...  Croatia 43,578 1,910 4.38% 004€ T946€ 27974 2 3973 €
@AT | TIPSKAHISA| NOVAS0 | . Austria 5622 405 T7.2% 016€ 6451¢€ 2,659 2 3225€
@AT | TIPSKA HISA | NOVA120. . Slovenia 17,680 560 3.17% 013€ 7433¢€ 8725 2 3717 €
CRO Tipska kuca 90m2 - 5.3. Croatia 26,653 1,433 5.38% 003€ 3999¢ 19,157 1 39.99€
5LO Tipska kuca 90m2 - 5.3. Slovenia 22,288 1,056 4.74% 004€ H01€ 14,864 1 4101 €

Grand total 543,884 25,979 4.78% 0.06 € 1,576... 171,892 81 19.46 €
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Cost efficiency evolution (2024 vs 2025/2026)

Compared to 2024, the shift to an Al-driven setup delivered not just better numbers, but smarter performance overall:

Cost per Lead Conversi: Cost per
(CPL) rate qualified leac
reduced by increased by decreased by

N

The key difference today is speed and adaptability.

Campaigns no longer rely on periodic optimization they continuously learn and adjust in real time, significantly
improving efficiency and lead quality.



Technology
(how it works in practice)

Analytics & external tools
(Google Data Studio integration)

The results are not driven by a single tool, but by the
way we combine technology and data:

Meta & Google Al features (automated bidding,
audience expansion, dynamic creatives)

Advanced tracking setup to ensure

full-funnel visibility

Continuous A/B testing based on real

performance signals

Data visualization tools that support fast, informed
decision-making

In practice, this means less assumption, more precision
and optimizations that directly impact performance.

Campaigns were executed in full compliance with European
regulatory standards, ensuring consistency and scalability

across multiple markets. J

Leveraging tools such as Meta Al, Google Al, and Google Data
Studio we developed a data-driven ecosystem that enabled
real-time optimization, deeper insights, and measurable
business impact.

Pos_h_Adr_ia

To go beyond platform-level insights, we integrated
Google Data Studio as an external analytics layer.

With Google Data Studio, we are able to:
Centralize data from multiple sources into
one unified view
Monitor performance in real time
Identify deeper patterns and trends
Support decision-making with Al-powered insights
and forecasting

This approach aligns with the requirement for external
Al tools and platforms, ensuring that optimization is not
limited to ad platforms, but driven by a broader, more
advanced data ecosystem.

Through the integration of Al-driven tools and its
possibilities with external analytics platforms, we were
able to significantly improve both cost efficiency and
campaign performance.




Key Insight

We created a full-funnel approach covering all stages of the
customer journey, from first contact to conversion.

Campaign Achievements

(MARCH 2026)

During March, the campaign delivered:
A significant number of qualified leads
An optimized cost per lead
High CTR and conversion rate, along with a large volume of
impressions contributing to brand awareness
Stable and scalable performance growth
Most importantly, it attracted users with genuine interest in
premium real estate.

\



Conclusion

This project confirms that even high-value products can
achieve outstanding results in digital performance marketing
with the right approach. By combining:

A clear strategy
High-quality creative content
Advanced Al features

We successfully positioned Stela Haus as a relevant choice in
the Western European market and generated tangible '

business results.

Final Takeaway

In the era of Al advertising, the difference between average
and outstanding results lies not in the budget, but in how
technology is used.

Compliance Note

Campaigns were executed on Meta, Google and LinkedIn
platforms, and the compliance with European regulatory
standards is in scope of those platforms.
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Letter
of Recommendation

Vladimir Sunjka

CEO and Co-founder

+386 (0) 40 681480

Ljubljanska cesta 129 ‘
2310 Slovenska Bistrica - Slovenija

www.stelahaus.com

https://www.instagram.com/stela_haus/
https://www.ifacebook.com/stelahaus/
https://stelahaus.com/
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AN
ETE LA STELA HAUS d.o.0, Ljubljanskacesta 129,

AU S
— ‘2310 Slowvenska Bistrica, Slovenija TRR; SI56 0400 1004 9762 541
Tol: 0386 40 894 824, ¢ myl office@stelahavs com nza 5134887369
oo
LETTER OF RECOMMENDATION

Stela Haus hitps://stelahaus.com/en/
To whom it may concem,

| am pleased to recommend Posh Adria as an outstanding partner in the areas of branding, digital marketing, creative
design, and international advertising suppart,

Stela Haus is a company specialized in the design, broduction. and assembly of premium prefabricated and energy-efficient
homes and buildings, serving clients across European markets. In today’s competitive construction and housing market,
high-quality communication and digital visibility are essential. Posh Adria has been an important partner in helping us
strengthenour brand presence and present our offer in a clear, modern, and compeliing way.

Their support included:
e hrand communication and creative direction,
» design of promotional and sales materials,
* creative development for digital campaigns
e management and execution of online advertising across Google and Meta platforms,
e visual content tailored to different European markets
*  presentation materials for partners and customers,
» development of content strategy,

Posh Adria stands out for its professionalism, strong aesthetic standards, and ability to understand business needs beyond
pure design execution. Their team combines creativity with strategic thinking, making them a true value-added partner.

They have always been highly responsive, proactive, and committed to delivering quality work within agreed timelines.

Based on our cooparation; | can confidently recommend Posh Adria for any international project requiring a reliabla,
creative, and business-oriented marketing and design partner. Should you need any additional information, please feel free
o contact me. i

——
vigin ji ' !l-.,-',f_ 1

o Ljublfagské cesta 123
—_—— 2310 Glovehska Bistrica
07042026
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STELA  STELA HAUS d.0.0, Ljubljanska cesta 129,

H AU S
i— 2310 Slovenska Bistrica, Slovenija TRR: 5156 0400 1004 9762 541
Tek 038640 894 834, e mail; office@stelahaus.com I ZA S| 34887369
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Process of creating and implementing
digital campaigns supported by Al external tools

(In Agreement with the Client)

Showcase of a possible standard operating process for developing marketing campaigns with the integration of Al tools the agency
can utilize to achieve maximum efficiency and results.

Phase: Strategy and Copywriting
In the initial phase, we use Al for market research, defining the tone of communication (Tone of Voice), and generating a large
number of ad message variations tailored to different personas.

Tools: ChatGPT, Gemini, Microsoft Copilot, Jasper Al, Copy.ai, Manus Al

Phase: Visual Identity and Design
In The design process is accelerated by using generative intelligence to create unique visuals, high-quality photo upscaling,
and quick adaptation of elements to the brand.

Tools: Envato Elements, Magnific.ai, Nano Banana, Midjourney, Adobe Firefly

Phase: Video Production
Video content, as the most demanding format, is created with the help of tools for automated editing, adding subtitles,
generating realistic avatars, and synchronizing audio.

Tools: Pika Labs, Runway Gen-4.5, Envato, CapCut (Al features), Pictory, Synthesia, Descript, HeyGen

Phase: Publishing and Content Distribution
Automated publishing enables us to release content at the optimal time across all channels, with Al assistance in adapting
formats for each network individually.

Tools: Sprout Social

Phase: Monitoring and Reporting
Data analysis is carried out through centralized systems that collect metrics from all platforms, allowing us to make decisions
based onreal data in real time.

Tools: Data Studio
COMPLIANCE NOTE:

Altools are used in line with client's agreement, platforma polices, applicable relevant EU regulatory frameworks.



't follow trends.

TEST THEM, IMPLEMENT THEM, AND TURN THEM INTO RESULTS.

www.poshmediamarketing.com

office@posh.rs




