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BUILDING LASTING CONNECTIONS

This case study presents sum of some of the results from selected campaigns
for period from 2024 until 2026. |t does not include every campaign launched

during this period, but highlights the most significant initiatives that best illustrate
impact and outcomes connected to the company’s employer brand.




The campaign aimed to strengthen community engagement and brand
presence by connecting directly with GameDev and gaming enthusiasts.
Objectives focused on building authentic interaction on Discord and growing
Discord members, and also driving participation in company-organized
GameDev meetups across European cities.

H
About the client -
- _ »> Community Growth: Expand Discord membership and grow

awareness of the company’s Discord channel.

The company has been a leading player in the gaming industry for
nearly three decades, developing some of the most renowned online
games played by millions of people worldwide.

»> Event Promotion: Increase awareness and attendance at
GameDev meetups.

>> Employer Brand Positioning: Reinforce the company’s role as a
hub for GameDev professionals and enthusiasts.

©




Platforms & Markets -

L@ Campaigns were executed across META (Facebook/Instagram), LinkedIn, and promotions extended across
multiple European markets, with localized messaging tailored to each city hosting a meetup.

o Strategy & Execution

(@) Posh Adria

Targeting & Segmentation: Focused on GameDev professionals, students with interests in gaming industry, and GameDev
enthusiasts segmented by geography and interest.

Community Activation: Interactive Discord formats (Q&A engagements, live events,...) encouraged ongoing engagement,
suppported with paid social campaigns to join the vivid company’s Discord community

Event Promotion: Paid campaigns on META and LinkedIn drove awareness and registrations for meetups in key European cities.

Phases:

Execution Phases: Awareness - Engagement - Conversion (Discord join or event attendance).

Optimization: Continuous monitoring of engagement metrics and event sign-ups and the number of new members, to
refine targeting and creative assets.

Engagement Hooks: Clear CTAs invited users to join Discord or register for upcoming meetups, ensuring measurable actions
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» Mleasurable Results

Performance was tracked through impressions, clicks, CTR,
CPC, Discord joins, and event attendance.

Community Growth:

Increase in Discord membership and active participation.

Event Impact:

Higher registrations and turnout across European meetups.

Brand Impact:

Strengthened perception of the company as one that cares
for its community

® Compliance Note

Al features have not been used due to a signed NDA, under which the agency is prohibited from utilizing Al
tools and features in its day-to-day operational activities for the client, including the setup and execution of
social media campaigns, and its assets.
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Interactive formats Q&A S
engagements, events drove the
highest engagement on Discord.

Localized promotion was critical ©
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in different European cities.

Cross-platform synergy o——
(META/LinkedIn for awareness,
— Discord for engagement) proved
most effective.

OPTIMIZED CPC ENSURED
COST-EFFECTIVE PROMOTION

Future campaigns should O—
continue blending community
storytelling with event promaotion,
ensuring both social and digital
and in-person touchpoints
reinforce brand presence.




Over a period of 11 months,
the growth of Discord’'s new
members was 137%
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MARKETING AGENCY

XPBOOST - March

Lithuania

Facebook 476.00 0.52 015 78170.00 [T}

Instagram 352.00 074 022 37,814.00 7248

LinkedIn 41.00 0.37 6.16 11166.00 25260
XPBOOST - Oct

Lihuania

Linkedln 146.00 0.57 3.08 25,770.00 45000
XPBOOST -Feb

Serbia

Facebook 283.00 0.69 019 41,307.00 3000

Instagrarm 607.00 211 D06 22,389.00 3000

Linkedin 7400 121 062 6,134.00 46,03

Czech, Serbia, Cyprus

Facebook 515800 063 008 813,584.00 486.91
Instagram 483700 064 013 326,134.00 486.38
LinkedIn 190.00 076 105 2507000 20000
B-Day 2024

USA, Czech, Poland

Facebook 131100 0.50 0.08. 125,55000 10500
Instagram 82500 092 013 B0,246.00 105.00
B-Day 2024 - code

USA, Czech, Poland

Facebook 80000 0.09 013 33,008.00 105.00
Instagram 443.00 0.98 0.24 3668200 105.00
Discord Invite Campaign - March

Czech, UK, Serbia

Facebook 394200 082 0.07 549,554.00 29202
Instagram 2.256.00 064 013 326,134.00 29066
Discord Invite Campaign (Chris)

Czech, UK, Serbia, Lihuania

Facebook 166100 077 008 19240900 13432

Instagram 1143.00 082 013 13272200 14998
LinkedIn 85.00 0.58 209 1462900 n7.23

USA

Facebook 76.00 0.52 015 4405900 92.10
Instagram 32.00 (.74 p22 3544600 9196
Discord Invite Campaign - Sep 0.37 616

Serbia

Facebook 955.00 0.57 308 103,754.00 B567
Instagram 503.00 069 0.19 26,823.00 60.17
Linkedin 264.00 2.7 006 12633.00 126.00
Discord Invite Campaign - Oct

Lithuania

Facebook 44900 1.21 D62 7964800 100.85
Instagram 44200 063 0.08 e0,858.00 100.80
Linkedin 81.00 064 013 4.286.00 19763
Discord Invite Campaign - December

Cyprus, Czech, UK, Serbia

Facebook 159100 076 1.05 91,698.00 199.95
Instagram 2063.00 0.50 0.08 156,237.00 199.95
Linkedin 10000 092 013 15952.00 17.51
Discord Invite Campaign - December

Cyprus, Czech, Serbia

Linkedin 20900 0.09 013 3714400 185.02
Discord Invite Campaign - December

Cyprus, Czech, Serbia

Linkedin 168.00 0.98 024 4644500 126.00
Discord Invite Campaign - 2024

Cyprus, Czech, Serbia

Linkedin 4300 062 0.07 26,563.00 84.00
xp boost

Meta 658.00 0.64 013 172,123.00 90,00
DEI Animation oct

Meta 26.00 Q.r7 008 54,864.00 8537
come as you are

In 162.00 0.82 013 20,252.00 30000
B-Day

In 16.00 0.58 209 407500 5249
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1080 Nicosia, Cyprus

@) WrreAMING ’

LETTER OF RECOMMENDATION

Wargaming
www.wargaming.com

To Whom It May Concem,
This letter serves as a formal reference for Posh Adria, with whom we have maintained
ongoing cooperation in the field of digital marketing and communications, within the gaming
industry over the past three (3) years.
During this period, Posh Adria has demonstrated strong expertise and delivered measurable
resunsinemployerbmndingthmughthecreaﬁonandmanmntofSoddmedaand paid
digital campaigns across multiple platforms, including:

» META (Facebook / Instagram)

e Linkedin

o Discord
AucampaignsweresucMuIlyenecmedacmsszopemmarketsAPACandme
USA. where Wargaming offices are, ensuring both strategic alignment with Wargaming
EnmlwaUaMingobjecﬁvesaMeﬁecﬁvemgagmntw&hmgamﬂencesMarguﬁng
talent market). The agency's work has consistently reflected professionalism, creativity, and
a deep understanding of the gaming industry and Wargaming-specifics in communication




www.poshmediamarketing.com

ww.posh.rs  office@posh.rs
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