
HOW TO 
PUSH ENGAGEMENT 

BUILDING LASTING CONNECTIONS

This case study presents sum of some of the results from selected campaigns 
for period from 2024 until 2026. It does not include every campaign launched 
during this period, but highlights the most significant initiatives that best illustrate 
impact and outcomes connected to the company’s employer brand.



The company has been a leading player in the gaming industry for 
nearly three decades, developing some of the most renowned online 
games played by millions of people worldwide.

About the client
Wargaming

The campaign aimed to strengthen community engagement and brand 
presence by connecting directly with GameDev and gaming enthusiasts. 
Objectives focused on building authentic interaction on Discord and growing 
Discord members, and also driving participation in company-organized 
GameDev meetups across European cities.

Campaign Objectives

Cyprus, Czech Republic, UK, Serbia, Lithuania, Poland, US

Community Growth:  Expand Discord membership and grow 
awareness of the company’s Discord channel.

Event Promotion:  Increase awareness and attendance at 
GameDev meetups.

Employer Brand Positioning: Reinforce the company’s role as a 
hub for GameDev professionals and enthusiasts.



Phases:

Campaigns were executed across META (Facebook/Instagram), LinkedIn, and promotions extended across 
multiple European markets, with localized messaging tailored to each city hosting a meetup.

Targeting & Segmentation: Focused on GameDev professionals, students with interests in gaming industry, and GameDev 
enthusiasts segmented by geography and interest.

Community Activation: Interactive Discord formats (Q&A engagements, live events,...) encouraged ongoing engagement, 
suppported with paid social campaigns to join the vivid company’s Discord community

Execution Phases:  Awareness → Engagement → Conversion (Discord join or event attendance).

Optimization:  Continuous monitoring of engagement metrics and event sign-ups and the number of new members, to 
refine targeting and creative assets.

Engagement Hooks:  Clear CTAs invited users to join Discord or register for upcoming meetups, ensuring measurable actions

Event Promotion: Paid campaigns on META and LinkedIn drove awareness and registrations for meetups in key European cities.



Increase in Discord membership and active participation.

Community Growth:  

Higher registrations and turnout across European meetups.

Event Impact: 

Brand Impact: 

Strengthened perception of the company as one that cares 
for its community

Performance was tracked through impressions, clicks, CTR, 
CPC, Discord joins, and event attendance.

Compliance Note

AI features have not been used due to a signed NDA, under which the agency is prohibited from utilizing AI 
tools and features in its day‑to‑day operational activities for the client, including the setup and execution of 
social media campaigns, and its assets. 



32.472

3.871.322

0.76 %

0.98 $Avg CPC 

Avg CTR

Interactive formats Q&A 
engagements, events drove the 
highest engagement on Discord.

Future campaigns should 
continue blending community 
storytelling with event promotion, 
ensuring both social and digital 
and in-person touchpoints 
reinforce brand presence.

Cost: 5.754,06 $

Cross-platform synergy 
(META/LinkedIn for awareness, 
Discord for engagement) proved 
most effective.

Localized promotion was critical 
for boosting meetup attendance 
in different European cities.

KEY LEARNINGS

Results



Over a period of 11 months, 
the growth of Discord's new 
members was 137%   
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